Exporting & Importing
Channels in International Trade

Last week

Topics

The marketing concept

The challenges of export marketing
The export marketing mix
Culture and export marketing

The export marketing task
Market selection
Market segmentation
Product design

Market research
Market research in export marketing
Market research procedures
Primary and secondary research
Data analysis
Problems in international marketing
research

Export marketing in the Internet age
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Channels in international trade

Learning objectives:

widentify the two channels in the export
import trade

wdefine a physical distribution channel

wdefine a marketing channel

widentify variations in channel structure

wexplain the importance of the channel
structure to trading firms

widentify the role of intermediaries in
international trade.

Topics:
The exporter/importer relationship
The two channels of international trade
The physical distribution channel
The marketing channel
The export marketing channel
Direct exports
Indirect exports
Indirect exports
Home country merchants
Home country agents
Direct exports
Foreign market entities
Agents and distributors
Piggyback marketing
Grey channel marketing
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Shift in exporter/importer relationship

AGreater penetration of MNCs in protected markets
AGrowing trade in semi-finished and finished consumer goods
A-ocusing by firms on consumers

Blurring of exporterodds customer so i

Result;

V More collaboration
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The exporter and the importer

An exporter could be:

A a manufacturer exporting his/her own branded product

A a trader exporting somebody el seds
own product using somebody else

A a multinational corporation selling to an overseas subsidiary.

An importer could be:

A a manufacturer who imports raw materials and components for
use in manufacturing

A a trader who imports only to resell in the local wholesale or retail
market

A a distributor who deals with branded and manufactured products

and has an agreement with the exporter.
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Two channels of international trade

—

Physical distribution Marketing
channel channel
How the product moves from the How the product is promoted and
source to the point of consumption marketed as it changes hands
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